
 

 

GCU London 

 

Avoiding academic irregularity: plagiarism/ghost-writing checklist 

- coursework submission cover sheet  
 

Before you submit coursework, in accordance with University regulations, you should be 

able to confirm that the coursework that you are submitting is your own original work 

and that you have:          

 read and understood the guidance on academic irregularity and plagiarism in the 
module handbook 

 clearly referenced, both within the text and on the end reference page/s, all 
sources used in the work; 

 based your work on academic sources from academic search engines such as the 
American Business Index (ABI). Student sources should not be used.  

 used inverted commas and the full reference details (including page numbers) 
for all text quoted from books, journals, web-based other sources; 

 provided the sources for all data in tables and figures that are not your own 
work; 

 not made use of the work of any other student(s) past or present without 
acknowledgement. This includes any of your own work that has been previously, 
or concurrently, submitted for assessment, either at this or any other 
educational institution, including school; 
not sought or used the services of any professional agencies such as ghost 
writers or other individuals, to produce this work; 

 retained all the material collected in the process of developing your coursework; 
and 

 in addition, you understand that any false claim in respect of this work may 
result in disciplinary action in accordance with University regulations.   

 

✅ 

✅ 

✅ 

✅ 

✅ 

✅ 

✅ 

✅ 

✅ 



2 
 

Remember, the Academic Development Tutor offers advice on academic writing. 

Please tick to confirm that you have observed the points above in your coursework and submit a 

scanned copy of this complete form (2 pages) with your coursework submission.  

 

 

Name 

 

 

Muhammad Ikram Ullah Bashir 

 

 

Student ID 

 

 

S2472311 

 

Degree Programme 

 

 

Msc International management and Business 

Development  

 

 

Module Title 

 

 

Strategic Planning and Finance for managers 

 

Module/Seminar Tutor 

 

 

Abhijeet Gupta 

  



3 
 

Date 

 

29/7/2025 

 

This is my own original work; it has not been submitted elsewhere in 

fulfilment of the requirements of this or any other award. 

 

 

Signed …… Muhammad Ikram Ullah Bashir…………………………………………………… 

 

 

  



4 
 

Strategic and Financial Planning for 
Sustainable Growth: A Critical Analysis of 

Next plc (2025–2028) 

  



5 
 

Contents 
Introduction ..................................................................................................................... 6 

Current Strategic and Financial Analysis ......................................................................... 6 

a) Strategic Analysis .................................................................................................... 6 

b) Financial Performance Evaluation ........................................................................... 7 

Strategic and Financial Plan (2025–2028) ...................................................................... 9 

a) Strategic Objectives and Recommendations ........................................................... 9 

b) Implementation Plan ................................................ Error! Bookmark not defined. 

c) 3-Year Financial Forecast (Summary) ..................... Error! Bookmark not defined. 

d) Risks and Mitigations ............................................... Error! Bookmark not defined. 

Conclusion .................................................................................................................... 13 

 

 

  



6 
 

Introduction 

Next plc is one of the UK’s leading clothing and homeware retailers, operating through a 

hybrid model of physical stores and a robust online platform (Schulze, 2021). With over 

450 stores across the UK and Ireland and a significant international presence through 

Next Online, the company plays a central role in the evolving British retail sector (Wang, 

2023). Despite its market strength, Next faces acute challenges tied to the shift in 

consumer behavior, digital disruption, and intensifying competition from fast-fashion and 

e-commerce players like ASOS and Zara (Soares, 2024). 

This report critically assesses Next plc’s current strategic and financial position using 

established analytical frameworks and financial evaluation methods. It explores the 

company’s strategic capabilities, operational effectiveness, and sustainability posture in 

the context of a rapidly transforming retail landscape (Sagar, 2023). 

The analysis forms the basis for proposing a three-year strategic and financial 

development plan aimed at enhancing long-term competitiveness and value creation. 

The report is structured as follows: first, a strategic and financial audit of the company is 

presented; this is followed by an ethical assessment and identification of performance 

gaps. The latter half proposes a forward-looking strategy, complete with a profit and 

loss forecast and risk analysis, concluding with a summary of strategic implications. 

Current Strategic and Financial Analysis 

a) Strategic Analysis 

Next plc, a prominent player in the UK retail sector, operates within a highly dynamic 

environment shaped by geopolitical, technological, and consumer-driven factors. To 

evaluate its current strategic posture, a PESTLE analysis provides a holistic view of the 

external influences impacting the business (Henry, 2021). Politically, the UK’s post-

Brexit landscape continues to pose trade and regulatory challenges. Next must navigate 

increased tariffs, customs checks, and supplier cost volatility. The political climate also 

fuels inflationary pressures—UK inflation rose by 2.0% year-on-year in 2025—which 
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constrains consumer spending power, particularly for non-essential retail such as 

fashion (Mogendi et al. 2022). 

Economically, rising interest rates and subdued GDP growth (only 0.3% in Q2 2025) 

have tightened disposable income among UK households (Macqueen et al., 2022). 

However, Next’s ability to sustain strong margins reflects operational efficiency amid 

these headwinds. Social trends also shape strategic imperatives; ethical shopping, 

environmental awareness, and digital convenience dominate consumer expectations 

(Nair, 2024). Next has increasingly focused on ethical sourcing and eco-labeling, but its 

broader ESG visibility remains less aggressive compared to fast-fashion disruptors like 

H&M and Zara. Technologically, e-commerce remains central to Next’s strategy, with 

AI-driven personalization and an efficient digital logistics network enhancing customer 

experience (Nicoletti, 2025). However, continued investment is essential to keep pace 

with innovators like ASOS. Environmental and legal factors, including carbon 

accountability and GDPR compliance, also demand proactive governance, though they 

present as medium-impact compared to economic and technological forces. 

The SWOT analysis further reveals Next’s current strengths and limitations. Its robust 

online infrastructure—particularly its NEXT Online and Total Platform—has cemented 

market leadership in digital retail (Şahin, 2023). A high return on equity (46.76%) and 

consistent profitability mark its operational strength. However, the retailer still maintains 

a large store footprint, which drags on costs and dilutes digital focus. Limited global 

brick-and-mortar presence, coupled with relatively modest innovation in ESG strategy, 

represents core weaknesses (Galvez, 2022). Opportunities lie in data analytics, AI-

based inventory optimization, and ESG-led brand repositioning. On the flip side, threats 

such as aggressive price competition from online-only brands (e.g., Shein) and 

geopolitical shocks continue to test the resilience of traditional retail frameworks. 

b) Financial Performance Evaluation 

Financially, Next plc stands out as one of the most efficient and consistently profitable 

retail players in the UK. For the fiscal year ending January 2025, the company reported 

revenues of £3.26 billion and EBITDA of £761 million. Its net profit margin of 12.03% 

significantly exceeds peers like Marks & Spencer (approximately 7.4%) and indicates 



8 
 

healthy bottom-line management. Earnings per share (EPS) reached 6.15, with a 

trailing P/E ratio of 20.3, suggesting a moderately valued stock relative to its earnings 

growth and operational stability (Eneh et al., 2024). 

From a liquidity standpoint, Next maintains a current ratio of 1.69 and a quick ratio of 

1.14, indicating moderate short-term financial health. However, its cash ratio of just 0.15 

may reflect working capital constraints or high capital commitment to inventory and 

logistics assets. Despite this, the company’s free cash flow generation remains strong, 

with £654 million in FCF against capital expenditures of just £80.1 million. This 

FCF/Capex ratio above 8x highlights a disciplined capital allocation strategy that leaves 

headroom for dividends, reinvestment, or debt servicing. 

Leverage metrics warrant close attention. Next’s total debt stands at £1.87 billion, 

translating into a high debt-to-equity ratio of 114.21% and a total debt-to-capital ratio of 

53.32% (Iqbal & Usman, 2018). While these figures are concerning from a gearing 

perspective, the firm’s interest coverage ratio of 11.28 implies no immediate liquidity 

stress. Long-term debt, which comprises 84.79% of equity, does raise sustainability 

concerns if earnings were to decline materially. Nevertheless, returns on capital remain 

exemplary—return on assets (15.34%), return on total capital (30.35%), and return on 

invested capital (23.65%) all suggest capital efficiency well above industry norms. 

Share price trends reinforce investor confidence in the firm’s strategy. As of July 2025, 

Next’s stock trades at 12,290 GBp, marking a strong recovery from a 52-week low of 

8,598 GBp. This upward trend reflects not only financial resilience but also successful 

market repositioning in the post-pandemic, post-Brexit retail landscape. Comparatively, 

ASOS has experienced more volatile share performance due to aggressive yet 

unprofitable expansion, while M&S’s conservative strategy results in slower growth but 

steadier dividends. 

Next plc’s strategic footing is defined by a robust online ecosystem and operational 

discipline, though challenged by external volatility and emerging retail paradigms 

(Thompson & McLarney, 2017). Financially, the firm is highly profitable and efficient but 

moderately leveraged. This assessment underpins the need for a strategic plan focused 
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on digital investment, ESG leadership, and financial deleveraging to ensure long-term 

resilience and growth. 

Strategic and Financial Plan (2025–2028) 

a) Strategic Objectives and Recommendations 

To sustain its market leadership and mitigate identified strategic threats, Next plc should 

pursue the following three strategic objectives: 

1. Expand Digital Sales and Personalisation Platforms: 

The ongoing digital transformation in retail makes it imperative for Next to double down 

on its e-commerce strength. Currently, digital channels generate a substantial 

proportion of revenue, supported by the Total Platform initiative (Zhou et al., 2023). 

However, with rising competition from data-rich platforms like ASOS and Boohoo, 

investing in AI-based personalisation, predictive analytics, and customer segmentation 

will be key to enhancing conversion rates and reducing return rates (Tesic, 2024). 

2. Enhance Supply Chain Resilience and Efficiency: 

Geopolitical risks such as Brexit, global shipping delays, and inflation-driven input costs 

have highlighted the fragility of global supply chains (Neiwert, 2024). Next must 

restructure supplier partnerships to near-shore more operations (e.g., Eastern Europe) 

and invest in warehouse automation. Strengthening vertical integration and flexible 

supplier contracts can improve margin preservation. 

3. Reduce Carbon Footprint and Improve ESG Transparency: 

Although Next has begun implementing ethical sourcing and reduced packaging, its 

sustainability metrics lag behind industry leaders like H&M and Uniqlo. Carbon 

reduction, especially in logistics and product lifecycle, should be integrated into the core 

strategy (Sevensson, 2020). This would meet rising ESG scrutiny from institutional 

investors and sustainability-conscious consumers. 
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b) Implementation Plan 

Next plc’s strategic execution roadmap for 2025–2028 is structured around phased 

transformation initiatives that align with its sustainability, digitization, and profitability 

goals. These milestones are designed to enhance operational efficiency, technological 

competitiveness, and ESG accountability while mitigating prevailing industry pressures. 

Year 1 (2025–2026): Foundational Investment Phase 

In the initial year, the company will focus on enhancing customer insight and backend 

transparency. This includes deploying advanced CRM systems integrated with AI-driven 

recommendation engines, a step aimed at boosting conversion rates and customer 

lifetime value. Simultaneously, supplier-level ESG audits and risk assessments will be 

launched to support the brand’s sustainability claims and satisfy emerging investor and 

regulatory expectations (Hytönen, 2025). 

A pilot initiative to near-shore portions of the supply chain to Eastern Europe and Turkey 

will begin, targeting reduced lead times and inventory risk. This will buffer the company 

against Brexit-induced disruptions and global freight volatility, increasing resilience. 

Year 2 (2026–2027): Automation and Platform Expansion 

In the second year, operational excellence will take center stage. Approximately 30% of 

warehouse functions will be automated, including smart picking and real-time inventory 

systems, to lower labor dependency and enhance scalability. Additionally, Next’s Total 

Platform—a B2B logistics and e-commerce service—will expand its offerings to small 

and medium-sized fashion brands, diversifying income streams while leveraging 

existing infrastructure. 

To reinforce ESG credibility, carbon footprint tracking will be introduced across logistics 

and production chains (Leogrande, 2024). This data-driven approach will set the stage 

for decarbonization initiatives and strengthen compliance with the UK’s extended 

environmental reporting mandates. 

Year 3 (2027–2028): Scaling and Sustainability Delivery 
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The third year is defined by innovation and international growth. Blockchain technology 

will be integrated to secure supply chain traceability and authentication, aligning with 

rising demands for transparent sourcing. Scope 3 emissions are targeted to be reduced 

by 25% through supplier collaboration, greener transportation, and improved packaging 

design (Ellram et al., 2022). 

The company also plans international digital expansion via mergers and acquisitions, 

targeting European and Middle Eastern markets. This approach builds on existing brand 

equity and Total Platform infrastructure, reducing market entry risks. 

Organisational Alignment 

To guide execution, a new Sustainability and Digital Transformation Office (SDTO) 

will be created, reporting directly to the board. This entity will be tasked with embedding 

ESG KPIs, data analytics, and risk oversight into enterprise decision-making. Cross-

functional integration ensures that transformation is not siloed but becomes embedded 

within the company's operational DNA (Sarkar, 2024). 

c) 3-Year Financial Forecast 

The forecast for 2025–2028 anticipates moderate organic growth supplemented by 

digital sales acceleration and operational restructuring. The assumptions include stable 

macroeconomic conditions, steady consumer demand, and enhanced cost efficiency 

through automation and supply chain reforms. 

Key assumptions: 

 Annual revenue growth of 5–6% 

 Gross margins improve by 50 basis points (bps) each year due to sourcing 

efficiencies 

 Capital expenditure increases to support technology, automation, and platform 

investments 

 Free cash flow remains robust, supporting internal financing 
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Table 1: Summary Profit & Loss Forecast (2025–2028) 

Metric (£m) 2025 (Est.) 2026 (Est.) 2027 (Est.) 2028 (Est.) 

Revenue 3,260 3,450 3,660 3,880 

Operating Profit 581 610 670 710 

Net Income 392 410 460 495 

Capital Expenditure 80 100 95 90 

Free Cash Flow 654 670 700 730 

Dividend levels are expected to remain constant to preserve financial buffers, and the 

current d44ebt-to-equity ratio (~114%) will be closely monitored to prevent leverage 

from constraining investment agility. 

d) Risk Analysis and Mitigation 

Strategic Risks 

One significant risk lies in delayed digital transformation. Should CRM or automation 

systems underperform or experience rollout issues, customer attrition and operational 

inefficiencies may rise. Additionally, inaction or perceived greenwashing in ESG matters 

can provoke reputational damage, particularly as investor scrutiny intensifies (Zervoudi 

et al., 2025). 

Financial Risks 

Next’s high leverage exposes it to refinancing risk, especially in tightening credit 

environments. Rising global commodity prices and logistics costs further endanger 

margin predictability, especially in an inflationary environment (Platitas & Ocampo, 

2024). 

Mitigation Strategies 

To mitigate these threats, Next should adopt agile development models to fast-track and 

course-correct digital initiatives. Issuing sustainability-linked bonds tied to emission 
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and ESG targets can lower funding costs and align incentives (Anderson & Kish, 2024). 

Retaining a conservative dividend policy and maintaining strong free cash flow will 

enhance liquidity flexibility and investor confidence. 

Conclusion 

Next plc stands at a strategic inflection point, equipped with a robust digital foundation 

and a legacy of operational discipline. This report has critically assessed the company's 

current positioning and proposed a comprehensive strategic and financial roadmap 

aimed at driving resilience and sustainable value creation through 2025–2028. The 

strategy outlined herein directly addresses the firm’s key vulnerabilities—chiefly its 

exposure to traditional retail dynamics, its complex international supply chain, and the 

growing urgency for measurable ESG performance. 

The proposed plan emphasizes three strategic pillars: enhancing digital agility through 

AI-driven CRM and Total Platform expansion, improving supply chain resilience via 

automation and near-shoring, and embedding ESG principles into the core of operations 

through emissions tracking and blockchain transparency. These initiatives are not 

merely tactical improvements; they represent structural reforms essential for enduring 

competitiveness in an increasingly volatile global retail environment. 

Financially, the strategy is grounded in realism. Conservative revenue growth forecasts, 

steady operating margin enhancement, and robust free cash flow projections reflect a 

cautious yet confident outlook. The phased investment model and conservative dividend 

approach preserve liquidity while ensuring Next retains capital flexibility. The creation of 

a dedicated Sustainability and Digital Transformation Office further underscores the 

company’s commitment to governance and integrated decision-making. 

Ultimately, this strategic direction positions Next to capture emerging opportunities while 

insulating against systemic risks such as inflation, technological disruption, and 

regulatory tightening. By aligning innovation with fiscal prudence and ethical operations, 

the plan not only safeguards stakeholder value but also elevates the company’s brand 

as a future-fit leader in UK retail. If implemented with discipline, agility, and stakeholder 
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engagement, this strategy offers a credible pathway to long-term profitability, market 

leadership, and reputational resilience. 



15 
 

REFERENCES: 

1. Anderson, A., & Kish, R. (2024). Rewarding performance through sustainability‐linked 

bonds. Economic Affairs, 44(2), 294–319. https://doi.org/10.1111/ecaf.12636 

2. Ellram, L. M., Tate, W. L., & Saunders, L. W. (2022). A legitimacy theory perspective on 

Scope 3 freight transportation emissions. Journal of Business Logistics, 43(4), 472–498. 

https://doi.org/10.1111/jbl.12299 

3. Eneh, C. A., Agbachi, V. O., Nwankwo, B. G. O., & Agu, C. I. (2024). EARNINGS PER 

SHARE AND FINANCIAL PERFORMANCE OF LISTED ICT FIRMS IN NIGERIA: A 

PANEL STUDY. African Journal of Social and Behavioural Sciences, 14(8). 

https://journals.aphriapub.com/index.php/AJSBS/article/download/2966/2731  

4. Galvez, E. (2022). Scaling up inclusive innovations in agrifood chains in Asia and the 

Pacific. Food & Agriculture Org.. 

5. Henry, A. (2021). Understanding strategic management. Oxford University Press. 

https://books.google.com/books?hl=en&lr=&id=M7wyEAAAQBAJ&oi=fnd&pg=PP1&dq=

To+evaluate+its+current+strategic+posture,+a+PESTLE+analysis+provides+a+holistic+vie

w+of+the+external+influences+impacting+the+business.+&ots=Z4x1qhgIur&sig=LRNVPs

BVZI438nj20mKqe5ntmeo  

6. Hytönen, P. (2025, February 21). Integrating Sustainability into Procurement While 

Addressing Strategic Differences Across Categories: A Case Study on Industrial 

Manufacturing Company. https://aaltodoc.aalto.fi/items/cb66eabf-8fed-4af7-9143-

dad1ccf2a4e5 

7. Iqbal, U., & Usman, M. (2018). Impact of financial leverage on firm performance. 

SEISENSE Journal of Management, 1(2), 70–78. 

https://doi.org/10.33215/sjom.v1i2.13 

8. Leogrande, A. (2024, November 14). Integrating ESG Principles into Smart Logistics: 

Toward Sustainable Supply Chains. https://hal.science/hal-04784306/ 

9. Macqueen, R., Millard, S., Patel, U., & Whyte, K. (2022). UK Economic Outlook. National 

Institute UK Economic Outlook, (6), 6-36. https://www.niesr.ac.uk/wp-

content/uploads/2022/08/NIESR-UK-Economic-Outlook-Summer-2022.pdf#page=7  

10. Malmberg, J. (2023, December 11). Comparative Analyses of Science Based Targets Scope 3 

Emissions in Corporate Sustainability Policies. https://aaltodoc.aalto.fi/items/00e58bc2-7cb5-

4c58-bb27-737c3aa7be45\ 

11. Nair, A. J., & Manohar, S. (2024). Green service consumption: unlocking customer 

expectations on technological transformations enhancing purchase experience in retail 

store. International Journal of Information Management Data Insights, 4(2), 100277. 

https://www.sciencedirect.com/science/article/pii/S2667096824000661  

https://doi.org/10.1111/ecaf.12636
https://doi.org/10.1111/jbl.12299
https://journals.aphriapub.com/index.php/AJSBS/article/download/2966/2731
https://books.google.com/books?hl=en&lr=&id=M7wyEAAAQBAJ&oi=fnd&pg=PP1&dq=To+evaluate+its+current+strategic+posture,+a+PESTLE+analysis+provides+a+holistic+view+of+the+external+influences+impacting+the+business.+&ots=Z4x1qhgIur&sig=LRNVPsBVZI438nj20mKqe5ntmeo
https://books.google.com/books?hl=en&lr=&id=M7wyEAAAQBAJ&oi=fnd&pg=PP1&dq=To+evaluate+its+current+strategic+posture,+a+PESTLE+analysis+provides+a+holistic+view+of+the+external+influences+impacting+the+business.+&ots=Z4x1qhgIur&sig=LRNVPsBVZI438nj20mKqe5ntmeo
https://books.google.com/books?hl=en&lr=&id=M7wyEAAAQBAJ&oi=fnd&pg=PP1&dq=To+evaluate+its+current+strategic+posture,+a+PESTLE+analysis+provides+a+holistic+view+of+the+external+influences+impacting+the+business.+&ots=Z4x1qhgIur&sig=LRNVPsBVZI438nj20mKqe5ntmeo
https://books.google.com/books?hl=en&lr=&id=M7wyEAAAQBAJ&oi=fnd&pg=PP1&dq=To+evaluate+its+current+strategic+posture,+a+PESTLE+analysis+provides+a+holistic+view+of+the+external+influences+impacting+the+business.+&ots=Z4x1qhgIur&sig=LRNVPsBVZI438nj20mKqe5ntmeo
https://aaltodoc.aalto.fi/items/cb66eabf-8fed-4af7-9143-dad1ccf2a4e5
https://aaltodoc.aalto.fi/items/cb66eabf-8fed-4af7-9143-dad1ccf2a4e5
https://doi.org/10.33215/sjom.v1i2.13
https://hal.science/hal-04784306/
https://www.niesr.ac.uk/wp-content/uploads/2022/08/NIESR-UK-Economic-Outlook-Summer-2022.pdf#page=7
https://www.niesr.ac.uk/wp-content/uploads/2022/08/NIESR-UK-Economic-Outlook-Summer-2022.pdf#page=7
https://aaltodoc.aalto.fi/items/00e58bc2-7cb5-4c58-bb27-737c3aa7be45/
https://aaltodoc.aalto.fi/items/00e58bc2-7cb5-4c58-bb27-737c3aa7be45/
https://www.sciencedirect.com/science/article/pii/S2667096824000661


16 
 

12. Nehru, K. (2024). Economic Effects of the COVID-19 Pandemic. Educohack Press. 

https://books.google.com/books?hl=en&lr=&id=9oY7EQAAQBAJ&oi=fnd&pg=PT9&dq=T

he+political+climate+also+fuels+inflationary+pressures%E2%80%94UK+inflation+rose+by

+2.0%25+year-on-

year+in+2025%E2%80%94which+constrains+consumer+spending+power,+particularly+for

+non-

essential+retail+such+as+fashion.&ots=9F_UO8b_MZ&sig=JrIxxAwWOlfuoaP2HkqpPYS3

cPg  

13. Neiwert, J. (2024). Granger Meets Uncertainty: Unraveling the SEV-EPU Tango in Spain's 

Economic Dance Name. Available at SSRN 4933234. 

14. Nicoletti, B. (2025). AI-Driven Support to E-Commerce Logistics. In Artificial Intelligence 

for Logistics 5.0: From Foundation Models to Agentic AI (pp. 179-205). Cham: Springer 

Nature Switzerland. 

15. Platitas, R. J. C., & Ocampo, J. C. G. (2024). From bottlenecks to inflation: Impact of global 

supply-chain disruptions on inflation in select Asian economies. Latin American Journal of 

Central Banking, 100141. https://doi.org/10.1016/j.latcb.2024.100141 

16. Sagar, S. (2023). Innovation and sustainability in business: Navigating the future 

landscape. IOSR Journal of Business and Management, 25(12), 51-60. 

https://www.researchgate.net/profile/Daba-Debo-

2/publication/387318431_Innovation_and_Sustainability_in_Business_Navigating_the_Futur

e_Landscape/links/6768636cfb9aff6eaae6f559/Innovation-and-Sustainability-in-Business-

Navigating-the-Future-Landscape.pdf  

17. Şahin, B. (2023). A SWOT Analysis of Turkish e-commerce activities in post COVID-19 

era. Business & Management Studies: An International Journal (BMIJ), 11(4). 

https://search.ebscohost.com/login.aspx?direct=true&profile=ehost&scope=site&authtype=cr

awler&jrnl=21482586&AN=174459229&h=C%2B8RjPSlVVcdmJIpMAN3ALO3yiOcSH2

qyPgIUfmnVZPsebEGNE75xB9GFQM9v44I5%2BZ%2BRJMEhZUI65%2Bdf%2FwwIw%

3D%3D&crl=c  

18. Sarkar, S. B. (2024). The role of leaders in implementing Cross-Functional business 

processes: from silos to synergy. EBSCOhost. 

https://openurl.ebsco.com/EPDB%3Agcd%3A3%3A20518691/detailv2?sid=ebsco%3Aplink

%3Ascholar&id=ebsco%3Agcd%3A183637237&crl=c&link_origin=scholar.google.com 

19. Schulze, J. (2021). Online and offline shopping in the UK: The impact of COVID-19 on 

consumer buying behaviour and the digitalization process. PhD diss., Bournemouth 

https://books.google.com/books?hl=en&lr=&id=9oY7EQAAQBAJ&oi=fnd&pg=PT9&dq=The+political+climate+also+fuels+inflationary+pressures%E2%80%94UK+inflation+rose+by+2.0%25+year-on-year+in+2025%E2%80%94which+constrains+consumer+spending+power,+particularly+for+non-essential+retail+such+as+fashion.&ots=9F_UO8b_MZ&sig=JrIxxAwWOlfuoaP2HkqpPYS3cPg
https://books.google.com/books?hl=en&lr=&id=9oY7EQAAQBAJ&oi=fnd&pg=PT9&dq=The+political+climate+also+fuels+inflationary+pressures%E2%80%94UK+inflation+rose+by+2.0%25+year-on-year+in+2025%E2%80%94which+constrains+consumer+spending+power,+particularly+for+non-essential+retail+such+as+fashion.&ots=9F_UO8b_MZ&sig=JrIxxAwWOlfuoaP2HkqpPYS3cPg
https://books.google.com/books?hl=en&lr=&id=9oY7EQAAQBAJ&oi=fnd&pg=PT9&dq=The+political+climate+also+fuels+inflationary+pressures%E2%80%94UK+inflation+rose+by+2.0%25+year-on-year+in+2025%E2%80%94which+constrains+consumer+spending+power,+particularly+for+non-essential+retail+such+as+fashion.&ots=9F_UO8b_MZ&sig=JrIxxAwWOlfuoaP2HkqpPYS3cPg
https://books.google.com/books?hl=en&lr=&id=9oY7EQAAQBAJ&oi=fnd&pg=PT9&dq=The+political+climate+also+fuels+inflationary+pressures%E2%80%94UK+inflation+rose+by+2.0%25+year-on-year+in+2025%E2%80%94which+constrains+consumer+spending+power,+particularly+for+non-essential+retail+such+as+fashion.&ots=9F_UO8b_MZ&sig=JrIxxAwWOlfuoaP2HkqpPYS3cPg
https://books.google.com/books?hl=en&lr=&id=9oY7EQAAQBAJ&oi=fnd&pg=PT9&dq=The+political+climate+also+fuels+inflationary+pressures%E2%80%94UK+inflation+rose+by+2.0%25+year-on-year+in+2025%E2%80%94which+constrains+consumer+spending+power,+particularly+for+non-essential+retail+such+as+fashion.&ots=9F_UO8b_MZ&sig=JrIxxAwWOlfuoaP2HkqpPYS3cPg
https://books.google.com/books?hl=en&lr=&id=9oY7EQAAQBAJ&oi=fnd&pg=PT9&dq=The+political+climate+also+fuels+inflationary+pressures%E2%80%94UK+inflation+rose+by+2.0%25+year-on-year+in+2025%E2%80%94which+constrains+consumer+spending+power,+particularly+for+non-essential+retail+such+as+fashion.&ots=9F_UO8b_MZ&sig=JrIxxAwWOlfuoaP2HkqpPYS3cPg
https://books.google.com/books?hl=en&lr=&id=9oY7EQAAQBAJ&oi=fnd&pg=PT9&dq=The+political+climate+also+fuels+inflationary+pressures%E2%80%94UK+inflation+rose+by+2.0%25+year-on-year+in+2025%E2%80%94which+constrains+consumer+spending+power,+particularly+for+non-essential+retail+such+as+fashion.&ots=9F_UO8b_MZ&sig=JrIxxAwWOlfuoaP2HkqpPYS3cPg
https://doi.org/10.1016/j.latcb.2024.100141
https://www.researchgate.net/profile/Daba-Debo-2/publication/387318431_Innovation_and_Sustainability_in_Business_Navigating_the_Future_Landscape/links/6768636cfb9aff6eaae6f559/Innovation-and-Sustainability-in-Business-Navigating-the-Future-Landscape.pdf
https://www.researchgate.net/profile/Daba-Debo-2/publication/387318431_Innovation_and_Sustainability_in_Business_Navigating_the_Future_Landscape/links/6768636cfb9aff6eaae6f559/Innovation-and-Sustainability-in-Business-Navigating-the-Future-Landscape.pdf
https://www.researchgate.net/profile/Daba-Debo-2/publication/387318431_Innovation_and_Sustainability_in_Business_Navigating_the_Future_Landscape/links/6768636cfb9aff6eaae6f559/Innovation-and-Sustainability-in-Business-Navigating-the-Future-Landscape.pdf
https://www.researchgate.net/profile/Daba-Debo-2/publication/387318431_Innovation_and_Sustainability_in_Business_Navigating_the_Future_Landscape/links/6768636cfb9aff6eaae6f559/Innovation-and-Sustainability-in-Business-Navigating-the-Future-Landscape.pdf
https://search.ebscohost.com/login.aspx?direct=true&profile=ehost&scope=site&authtype=crawler&jrnl=21482586&AN=174459229&h=C%2B8RjPSlVVcdmJIpMAN3ALO3yiOcSH2qyPgIUfmnVZPsebEGNE75xB9GFQM9v44I5%2BZ%2BRJMEhZUI65%2Bdf%2FwwIw%3D%3D&crl=c
https://search.ebscohost.com/login.aspx?direct=true&profile=ehost&scope=site&authtype=crawler&jrnl=21482586&AN=174459229&h=C%2B8RjPSlVVcdmJIpMAN3ALO3yiOcSH2qyPgIUfmnVZPsebEGNE75xB9GFQM9v44I5%2BZ%2BRJMEhZUI65%2Bdf%2FwwIw%3D%3D&crl=c
https://search.ebscohost.com/login.aspx?direct=true&profile=ehost&scope=site&authtype=crawler&jrnl=21482586&AN=174459229&h=C%2B8RjPSlVVcdmJIpMAN3ALO3yiOcSH2qyPgIUfmnVZPsebEGNE75xB9GFQM9v44I5%2BZ%2BRJMEhZUI65%2Bdf%2FwwIw%3D%3D&crl=c
https://search.ebscohost.com/login.aspx?direct=true&profile=ehost&scope=site&authtype=crawler&jrnl=21482586&AN=174459229&h=C%2B8RjPSlVVcdmJIpMAN3ALO3yiOcSH2qyPgIUfmnVZPsebEGNE75xB9GFQM9v44I5%2BZ%2BRJMEhZUI65%2Bdf%2FwwIw%3D%3D&crl=c
https://openurl.ebsco.com/EPDB%3Agcd%3A3%3A20518691/detailv2?sid=ebsco%3Aplink%3Ascholar&id=ebsco%3Agcd%3A183637237&crl=c&link_origin=scholar.google.com
https://openurl.ebsco.com/EPDB%3Agcd%3A3%3A20518691/detailv2?sid=ebsco%3Aplink%3Ascholar&id=ebsco%3Agcd%3A183637237&crl=c&link_origin=scholar.google.com


17 
 

University. https://www.researchgate.net/profile/Jennifer-Schulze-

2/publication/355717269_Online_and_Offline_Shopping_in_the_UK_The_Impact_of_COVI

D-

19_on_Consumer_Buying_Behaviour_and_the_Digitalization_Process/links/617aeea2a767a

03c14c6c4b4/Online-and-Offline-Shopping-in-the-UK-The-Impact-of-COVID-19-on-

Consumer-Buying-Behaviour-and-the-Digitalization-Process.pdf  

20. Soares, M. B. (2024, September). ENHANCING COMPETITIVENESS AND 

DIFFERENTIATION STRATEGIES IN INTEGRATED SUPPLY CHAIN. 

https://estudogeral.uc.pt/retrieve/276257/UC_MScMarketing_MarianaBacelo_2024.pdf  

21. Svensson, V. (2020). The apparel industry’s environmental impact, mitigation and adaptation 

to climate change: A case study of three Swedish companies. 

22. Tesic, J. (2024). Redeployment of trend forecasting: managing the overproduction challenge 

in the fashion industry. 

23. Thompson, J., & McLarney, C. (2017). What effects will the strategy changes undertaken by 

next Plc have on themselves and their competition in the UK Clothing Retail 

Market?. Journal of Commerce and Management Thought, 8(2), 234-264. 

24. Wang, X. (2023). The Valuation Analysis of NEXT.PLC based on the DCF Model. Advances 

in Economics Management and Political ciences, 25(1), 287–297. 

https://doi.org/10.54254/2754-1169/25/20230514 

25. Zervoudi, E. K., Moschos, N., & Christopoulos, A. G. (2025). From the Corporate Social 

Responsibility (CSR) and the Environmental, Social and Governance (ESG) Criteria to the 

Greenwashing Phenomenon: A Comprehensive Literature Review About the Causes, 

Consequences and Solutions of the Phenomenon with Specific Case Studies. Sustainability, 

17(5), 2222. https://doi.org/10.3390/su17052222 

26. Zhou, X., Liu, H., Li, J., Zhang, K., & Lev, B. (2023). Channel strategies when digital 

platforms emerge: A systematic literature review. Omega, 120, 102919. 

https://doi.org/10.1016/j.omega.2023.102919 

https://www.researchgate.net/profile/Jennifer-Schulze-2/publication/355717269_Online_and_Offline_Shopping_in_the_UK_The_Impact_of_COVID-19_on_Consumer_Buying_Behaviour_and_the_Digitalization_Process/links/617aeea2a767a03c14c6c4b4/Online-and-Offline-Shopping-in-the-UK-The-Impact-of-COVID-19-on-Consumer-Buying-Behaviour-and-the-Digitalization-Process.pdf
https://www.researchgate.net/profile/Jennifer-Schulze-2/publication/355717269_Online_and_Offline_Shopping_in_the_UK_The_Impact_of_COVID-19_on_Consumer_Buying_Behaviour_and_the_Digitalization_Process/links/617aeea2a767a03c14c6c4b4/Online-and-Offline-Shopping-in-the-UK-The-Impact-of-COVID-19-on-Consumer-Buying-Behaviour-and-the-Digitalization-Process.pdf
https://www.researchgate.net/profile/Jennifer-Schulze-2/publication/355717269_Online_and_Offline_Shopping_in_the_UK_The_Impact_of_COVID-19_on_Consumer_Buying_Behaviour_and_the_Digitalization_Process/links/617aeea2a767a03c14c6c4b4/Online-and-Offline-Shopping-in-the-UK-The-Impact-of-COVID-19-on-Consumer-Buying-Behaviour-and-the-Digitalization-Process.pdf
https://www.researchgate.net/profile/Jennifer-Schulze-2/publication/355717269_Online_and_Offline_Shopping_in_the_UK_The_Impact_of_COVID-19_on_Consumer_Buying_Behaviour_and_the_Digitalization_Process/links/617aeea2a767a03c14c6c4b4/Online-and-Offline-Shopping-in-the-UK-The-Impact-of-COVID-19-on-Consumer-Buying-Behaviour-and-the-Digitalization-Process.pdf
https://www.researchgate.net/profile/Jennifer-Schulze-2/publication/355717269_Online_and_Offline_Shopping_in_the_UK_The_Impact_of_COVID-19_on_Consumer_Buying_Behaviour_and_the_Digitalization_Process/links/617aeea2a767a03c14c6c4b4/Online-and-Offline-Shopping-in-the-UK-The-Impact-of-COVID-19-on-Consumer-Buying-Behaviour-and-the-Digitalization-Process.pdf
https://www.researchgate.net/profile/Jennifer-Schulze-2/publication/355717269_Online_and_Offline_Shopping_in_the_UK_The_Impact_of_COVID-19_on_Consumer_Buying_Behaviour_and_the_Digitalization_Process/links/617aeea2a767a03c14c6c4b4/Online-and-Offline-Shopping-in-the-UK-The-Impact-of-COVID-19-on-Consumer-Buying-Behaviour-and-the-Digitalization-Process.pdf
https://estudogeral.uc.pt/retrieve/276257/UC_MScMarketing_MarianaBacelo_2024.pdf
https://doi.org/10.54254/2754-1169/25/20230514
https://doi.org/10.1016/j.omega.2023.102919

